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Canadian Unitarian Council
Lay Chaplaincy

Communication, Outreach and Promotion
How to Promote Your Lay Chaplaincy Services
The Power of Web Sites

Your congregation’s qualified Lay Chaplains are eager to perform services not only for your congregation but for the community at large.  But how do you get the word out to people about what you offer?

The web is an inexpensive way to let people know about all your services.  Many lay chaplaincy committees provide sections to their congregation’s web master to be posted as part of the church web site.  You may want to look at the content through the eyes of someone unfamiliar with you and our religion. Think of the questions they would have and, most importantly, how to create a connection that will have them at least give you a call or send an email (increasingly popular way to ask for information as it’s very non-threatening). 

Ask your congregation’s webmaster to be sure that key words like “wedding” and “funeral” are in the text several times on these pages. That increases the chance that someone looking for someone to perform a wedding or a funeral will find you using a search engine. Your webmaster may have other ideas of ways to increase the chance that people looking for your services will find you easily.  (When you get a request that came initially through the website, you could ask people what words they used to search.)
Think of the benefit to the person you are helping.
Consider why someone would use your service instead of that of a traditional minister or a civil authority.  Here are some of the points you may want to make.  This is only a starting point – feel free to add more information you feel would be meaningful to your clients.
INTRODUCTION:

Each lay chaplain should say a little bit about themselves.  Why did you become a lay chaplain?  What are some of your special strengths? 
(Photos of lay chaplains performing a range of services—with permission of all those in the photos—can speak strongly about the flexibility and attention to detail our lay chaplains offer.)
Revising or Creating Your Web Pages

Here is a sample of text you might adapt for your own congregation. You may find it helpful to also browse at what other congregations say on their websites. Here are some particularly worth looking at are:
First Unitarian Church of Victoria

First Unitarian Congregation of Toronto

First Unitarian Church of Ottawa

Unitarian Fellowship of London

(Congregations are all linked to www.cuc.ca. Click Congregations.)

Ceremonies pages are linked at:

http://ritesofpassage.pbwiki.com/Congregational+Web+pages
Please add yours, if it’s not there or not correct.

Printing out copies of the pages from these (or other sites) to take to a Lay Chaplaincy Committee meeting or, if possible, having them available at a meeting focused primarily on marketing and outreach can help the assembled group to see what fits for your congregation’s program.

As you look at the websites, try to look at them through the eyes of someone looking for someone to officiate at their wedding or other rite of passage. 

· When you go to the home page is it easy to find where to look?

· What do you find appealing about the information?

· What do you find irrelevant or distracting?

· What information would you like that you don’t find there?

Make a note of your responses, and share them with your Lay Chaplaincy Committee and those in charge of your congregations website and publicity.

SERVICES OFFERED:

Weddings

Take the concern and uncertainty out of planning your wedding service

Our lay chaplains help you create a personal service full of meaning for you, your beloved and your family.  We can provide all kinds of materials and suggestions to help you get started.   But the important thing is, we can work together to incorporate the music and the words that will express your unique love for each other.

Unitarian lay chaplains are proud to perform marriages for any two people who wish to dedicate themselves to each other.  This includes same-sex marriages.  Also, if yours is an interfaith marriage or one involving two cultures, we can help you honour both traditions. For Unitarians, all religious traditions have wisdom and meaning in them and we have experience at incorporating a range of traditions to weave together a ceremony that is meaningful to all participants. 
A sensitive, caring lay chaplain can make all the difference on your special day.  Let’s talk about making your wedding service exactly the way you want it to be.  Our lay chaplains are trained by our national religious organization, the Canadian Unitarian Council, and  registered to perform marriages  in the province of ______________. 
Contact us at
(name)  (phone number) or (email address).

On-line information request form

Note: Toronto First is now using an online form to make it easy for their lay chaplaincy coordinator receive information and send to the lay chaplains. They are finding that this is working well both for those inquiring and for the congregation and lay chaplains. 

Both Toronto First and Ottawa First have extensive materials for couples to use to choose their own readings and ceremony. You may want to link to those sites or create your own resources.  Do consider copyright issues before copying from others, however.

Links:

You can link to cuc.ca/ceremonies to provide more information about services.

Funeral and Memorial Services

Paying tribute to your loved one should mean more than a canned, one-size-fits-all series of prayers.  Our lay chaplains will work with you to find out what kind of person we are honouring – their personality, their interests, what they were most proud of accomplishing.  We want to help you and your family through this difficult time by creating a ceremony that will  allow you to start your journey of grieving in your own best possible way.

In situations where a death occurred some time ago but was never formally commemorated, we can help you create a memorial service to properly recognize and celebrate your loved one’s life.  This may bring the survivors closer together and create closure for those seeking a better ending.

As Unitarians, we can suggest and  incorporate readings and prayers from a range of religious and contemporary sources that are comforting and or/uplifting for you and your family.

We are more than willing to deliver services in special places that are meaningful to you or that were special to your loved one. 

We will respond quickly to your requests. Our congregation has (two) lay chaplains and is also connected with other Unitarian congregations in the area in the unusual circumstance that the date and place chosen by you is not possible. 

Child Namings and Blessings

What a thrill it is to help families welcome your new arrival into the community, and to formally recognize the friends and family who will contribute to raising this child with you.  We encourage the active inclusion of siblings and any others who will be important in this child’s life.  We will help you create a service of hope and joy that honours your values and provides a vision for the future.

Divorce Ceremonies
The end of a partnership is also a beginning.  Whether you and your former partner hope to remain friends, or whether that is no longer possible, we can help you and those you care about recognize the significance of this event in your life.  Let’s create closure and a constructive path for the future.

New Home Blessings

Your new home is a new start in your life.  We can help you and your family create a meaningful ceremony to get started in your new space and new community in a positive, forward-thinking way.  We can also help you deal with any grief that remains around leaving the old home and old neighourhood.

Other Rites of Passage
Unitarian Lay Chaplains can also work with you to provide meaningful services for events both joyous and challenging, including:

· Coming of age and special transitions, whether for you that means turning 21, 40, 65 or 80

· Graduation

· A significant anniversary/renewal of vows

· Coming Out as lesbian, gay, bisexual, transsexual or transgendered

· Moving in with someone

· The loss of a pet

· The end of a friendship or relationship

· The end of a career or retirement
Please feel free to discuss your special needs with one of our lay chaplains.  You will find us open and responsive to your concerns.

(Provide your contact information again)

Note: If offering ceremonies such as this are new to your congregation, the CUC recommends preparing new terms of reference and lay chaplain contracts before embarking on this new direction. Ideally, the whole congregation would be involved in some way, whether through an annual general meeting or through a worship service exploring the significance of your congregation offering these services to the wider community (and your own congregation if considered appropriate.) 

Business Cards

You can buy attractive ready-to-print business card forms at places like Staples and Grand & Toy that fit into a laser printer.  Be sure to include more than just your name and telephone number.  Use the back to highlight the services you offer using bullet points. 
Your congregation’s name, address, website, phone number and email should be on the website.  

At CUC Lay Chaplaincy Training Sessions, you will want to bring your own business cards (and other promotional materials) in order to exchange with others. 

Brochures/Flyers
Printed papers are also available that can help you create simple written pieces that explain your service.  Consider having at least three different sheets – one for weddings, one for funerals and memorials, one for child namings and other services. 
Word of Mouth

Make sure everyone you know is aware of your role as a Unitarian Lay Chaplain.  Many referrals, especially from non-UUs, will come from people you meet.  Don’t be shy about mentioning what you do and telling people about some of the more unusual services you offer in addition to weddings and funerals. 
Additional Resources available from the CUC

Wedding Fairs -  sample materials and suggestions

http://ritesofpassage.pbwiki.com/Wedding+Fair+Teleseminar
Planning a Memorial Service Workshop for members and friends – sample outlines

http://ritesofpassage.pbwiki.com/Planning+Your+Memorial+Service+Workshop
Newsletter news – samples from various congregations

http://ritesofpassage.pbwiki.com/Congregational+Internal+Promotion
Sample brochures, business cards and ads from our congregations

http://ritesofpassage.pbwiki.com/Marketing+and+Communication
Photos, Symbols and Logos for your materials 
Ask your CUC Lay Chaplaincy Committee Member to assist you in accessing these resources.
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UU Lay Chaplaincy: Sought and Unsought Products

M. Louise Ripley, M.B.A., Ph.D., Professor of Marketing, York University

Member, First Unitarian Congregation of Toronto

Marketing theorists divide products into categories: Industrial Products and Consumer Products, and then further divide Consumer Products into Convenience, Shopping, Specialty, and Unsought Products. The first three of these can be considered “Sought Products.” 

Convenience Products are goods or services that are easily purchased at a fairly low price, things we expect to find in our households like bread, milk, and soap. 

Shopping Products are ones on which we expend more time and effort, thinking about quality and style, price and value, how well it suits us. We gather information and comparison shop. Included here would be refrigerators, cars, and clothing above the level of socks and underwear. 

Specialty Products are unique or close to unique. We may spend an extraordinary effort obtaining them because they are found only in one place and we don’t do comparison shopping because we’re seeking a particular brand and are not interested in what other brands have to offer. Examples include luxury cars, expensive cameras, and high fashion clothing. 

Unsought Products are those that consumers do not normally go looking for, or about which the average consumer may not even be aware, because it is unpleasant to think about, or needs to be personally demonstrated, or is brand new. Classic examples are life insurance and cemetery plots, vacuum cleaners, and the computer when it first became available to home users. 
Some products clearly belong in a category. It is easy to see that bread is a Convenience Product and a luxury spa that provides a unique herbal wrap would be a Specialty Service. But what about churches? Typical North American Protestant church membership would probably fall in the category of Shopping Goods. Someone who belongs to a denomination and is looking for a new church would likely spend a fair amount of time and effort checking out local churches: services, Religious Education program, the people, in other words, comparison shopping.

A Unitarian Universalist Congregation could fall into any of the last three categories, depending on your target market. This is the person you hope to reach with your promotional material. It is unlikely that a UU congregation would be a Convenience Product. Promotion will differ, depending on what kind of product you are promoting. 

If you are looking to attract liberal-minded free-thinking people who already attend reasonably liberal churches to encourage them to come instead to a Unitarian Universalist congregation, you could consider your congregation as a Shopping Product. You expect potential members to do some comparison shopping: to come and experience services at your congregation, compare them to their current church, and decide that your church better meets their needs. Your promotional materials need to pique their interest, given their current attendance at their own church, and to turn that interest toward trying out your church. If you cannot place an ad in that church’s newsletter, you might consider advertising in materials those people read. 

If you are looking to bring into your congregation Unitarian Universalists who are seeking another UU congregation, you could consider your congregation more like a Specialty Product, where you would expect your target market to know exactly what it is they want. Your main promotional task then will be to inform the target market about your location and hours and a little about your congregation. They will find their way to you.

UU churches, I believe, are most like an Unsought Product. They have something to offer about which many people who could find value know nothing, and may not even know they have a need for. Of all the categories, Unsought Products require the strongest promotional efforts because you start with a lack of awareness. Promotional materials will have to inform on a most basic level – let people know who you are, what you stand for, and, most important, why you would be of interest to your target market, in addition to such basics as location and hours of operation. 
It is here that your Lay Chaplains can be especially helpful in promoting both your congregation and Unitarian Universalism. Lay Chaplains perform all kinds of rites of passage, but their services are rarely a carefully “Sought Product.” They are called on at the last minute to officiate at funerals. They are seen as a mere afterthought by a bride who has spent two years seeking out everything from wedding gown to floral arrangements to table favours but only shortly before the wedding may remember that she needs someone to perform the ceremony. People regularly engage the services of someone for such events as child dedications, blessings of homes, rededications of marriages, and pet funerals, and too often the choice of the person to perform these rites is left almost to chance. Once they have found a UU Lay Chaplain, however, people tend to like what they experience and end up coming to UU congregations to find out and experience more. 

Your job as one responsible for communications, outreach, and promotion for your Lay Chaplaincy Program, is to ensure that when members of the public seek someone to see them through these important times, they think first and think quickly of a Unitarian Universalist Lay Chaplain. Part of your job is already being done for you by your Lay Chaplains. In their work at these important rites of passage, they are “advertising” to a large number of people who they are, what kind of services they provide, and to some extent, what they stand for, what kind of organization they represent. 

But your Lay Chaplains need help getting that message out. Choices of specific promotional material will differ from congregation to congregation, but you should consider where advertising in local newspapers and magazines might be effective, what kinds of materials such as TV, Website, and radio might reach the kinds of people you think would call on a UU Lay Chaplain, and what you should be saying about your Lay Chaplains that would make their services appealing to the kinds of people you would like to have come to your congregation. 

CUC Lay Chaplaincy Communications, Outreach and Promotion Working Group
We are setting up a new national working group that will support marketing and promotion of Unitarian and Universalist rites of passage services.

Vision

Member congregations have support from the CUC to do appropriate and successful marketing and promotional activities around their lay chaplaincy services.

Mission

The CUC regularly compiles, prepares and updates resources for our member congregations to assist them in marketing and promoting their services to the public on rites of passage including 

· developing pamphlets to be used or adapted; 

· sharing recommended website text and suggestions; 

· producing guidelines on participating in wedding fairs; 

· offering suggestions on contacting funeral homes; 

· suggestions for paid advertising in the community.

Goals

1. recommend marketing and communication strategies to our member congregations

2. write, edit and approve final design on pamphlets from CUC

3. review and recommend website promotion for member congregations

4. facilitate sharing of Lay chaplaincy promotional materials among member congregations

5. make recommendations to the CUC Lay Chaplaincy Committees and/or CUC Board through the Executive Director with regard to guidelines for promotion and marketing

6. design a Communications, Outreach and Promotion Training Module 

Current projects

1. Finalize 3 pamphlets on Weddings, Memorials and Lifespan Rituals 

a) approve or edit text

b) select photographs

c) approve final design(s) 

2. Determine distribution and advertising process for selling pamphlets to member congregations

3. Write suggestions on how to use the brochures by inviting comments from congregations who have successfully done so

4. Invite other suggestions about marketing from all member congregations

5. Create a communication and work plan for the sub-committee for the next three years

Planning meeting will include:

1. timeline for immediate project (the brochures)

2. division of roles (chair, secretary, etc.) 

3. steps to be taken in order to finalize brochures including checkpoints to consult

4. review text of brochures – determine process for getting input from others and how input will be handled.  

The date for the first teleconference will be set once the committee is in place – probably fall, 2007.
Future teleconferences will be monthly for one hour each. 

Working Group Membership

1. One member of each of the two CUC Lay Chaplaincy Committees 

2. At least one parish minister

3. At least one lay chaplain

4. 2-3 others for a total of 4-8 members with at least one member from each of the four regions. 
Members with professional expertise in marketing and a link with congregational lay chaplaincy programs are required. 

You should be outwardly focused and have a passion about spreading the word about Unitarianism in general, and our rites of passage services in particular.

Meetings

The working group will meet via teleconference and email. For the coming year, the plan is to have a monthly teleconference.

The liaisons to the CUC LCCs will circulate information for approval by the CUC Lay Chaplaincy committees and report on the Marketing Working Group at each CUC LCC teleconference.

Resources

The following documents have been produced already. If you’d like a copy, just contact lcc@cuc.ca
· Suggestions for web-sites

· Draft text for three Rites of Passage brochures: Weddings; Memorials and Child Dedications

· We also have a few congregational samples of brochures, business cards and advertising (e.g. Westwood and UCMontreal) 

Web links

http://cuc.ca/lay_chaplaincy/

Our wiki is a place for lay chaplains and lay chaplaincy committees to share their resources with others.

http://ritesofpassage.pbwiki.com/  password: rite
This “do-it-ourselves” web site (“wiki”) is open to all lay chaplains, 
ministers and lay chaplaincy committees

Information about all CUC Volunteer Opportunities and an online application form can be found at:

http://cuc.ca/whos_who/volunteer_opportunities.htm
Just scroll down to “Lay Chaplaincy”
September 4, 2007

TELESEMINAR “ROUND-TABLE” ON 
COMMUNICATION, OUTREACH & PROMOTION OF UNITARIAN RITES OF PASSAGE

Tuesday, September 4, 2007 8:00pm Eastern
Dial-in #: 1 (605) 475-6000   Access Code 585715
You're invited to a CUC teleseminar on Communication, Outreach and Promotion of  Unitarian Rites of Passage services.. We are inviting 3-6 experienced lay chaplains to share why we should market (U-vangelize?) and also practical tips. Your only cost is your long-distance charges to the US phone #. 
AGENDA    (times below are Eastern) 
8:00-8:10 - Introductions of those on the line; Chalice Lighting, Overview of session; 
Introductions of CUC’s Role in marketing of rites of passage.  

8:10-8:20 – Panelists share their ideas on why to market our services

8:20-8:30 – Your comments, suggestions, questions

8:30-8:40 – SHARING: Practical tips on marketing – from business cards to wedding fairs.

8:40-8:50 – Other comments and questions    
8:50-9:00 - Wrap-up/ Evaluation/ and suggestions for other teleconference sessions. 

Chalice extinguishing 

NOTE: Those who wish to stay on the line and continue conversing, will be able to do so. 

TO REGISTER – and help us plan this and other sessions
http://www.surveymonkey.com/s.aspx?sm=YZci9OyET9DSZ1a9gCBLDw_3d_3d

(The surveymonkey.com makes it *much* easier for us to keep track, so if you can, we’d *really* appreciate your doing that method.)

AND.. if it doesn’t work for you to use surveymonkey, just send an email message to lay-chaplaincy@cuc.ca with your name, congregation and a bit about your experience with teleconferences (process) and marketing (content). Put “Marketing Teleconference” in the subject line.
Let's GO OUT!
Take care,
Mary Bennett mary@cuc.ca for the CUC Lay Chaplaincy Committees

www.cuc.ca/lay_chaplaincy

PS – This initiative is part of building a network and a working group to intentionally market Unitarian rites of passage services. The next pages have a description of the working group we want to set up. Interested in joining?

 Tuesday, September 4, 2007

MINUTES FROM THE DISCUSSION ON MARKETING LAY CHAPLAINCY SERVICES VIA TELECONFERENCE

Mary Bennett’s Motto (phrase from the CUC mission statement):

We connect and empower.

Discussion on marketing suggestions:

1. Encourage everyone to evaluate pamphlets for their own use and have them in their  congregation’s brochure rack.  It should have a professional, attractive look.  How about a photo of one of our ceremonies.

2. Have the brochures available in tourist traffic areas, particularly in cross border areas.

3. Fee for service.  The congregation can develop a generic business card to hand out.  Check out to see if there are any  Congregational Lay Chaplaincy Committees are comfortable sanctioning the business card and would the Committee oversee the professional presentation of the card.

4. Good ideas for business cards:  have a description of our  services on the back of the card.  Have two different cards:

1. one for individual lay chaplains with name and contact on

2. one generic for congregational board members etc to give out

3. Give out a “principles” wallet card as well.

5. Create a budget line for the  Congregational Lay Chaplaincy Committee for promotion in the newspaper and phone book.

6. National Coming-Out-Day is October 11th.  We could come out as a denomination by advertising this way.

7. Advertise in our own church newsletters.

8. Participate with a booth at bridal trade shows.  Have a good elevator speech.  However, it is about $500.00 to join the trade show and to sponsor a booth. Use an activity like “put your own words together for exchange of rings.”

9. If we are in a position to be choosing a church site, think of the site being located as a wedding destination site.

10. Brainstorm and determine user friendly, and alliance value-friendly search engine words for a website. Consider exchanging links with retreat centres etc. where common values and purposes are established. Monitor website for cost effectiveness, and successful marketing practices.  (Note CUC statistics can be found at: http://cuc.ca/web_stats/webstats.htm

11. ‘Warming up’ the bios of lay chaplains (include “I” statements) and provide testimonials on congregational websites.  Have a link to the CUC website.

12. Send out letters, brochures and business cards to wedding planners in your community and to the justices of the peace for weddings that s/he cannot perform.


13. Always consider our purpose of marketing so that we don’t get off track with our values and to keep our outreach primarily for raising consciousness about out Unitarian principles.

14. Keep the outreach focus on all our types of services we offer not just weddings by word of mouth at all the organizations that we belong to.
Mary’s addition:  Let’s keep supporting and encouraging one another to help the world know we’re here!

OUTREACH MODULE PRESENTATION

The lay chaplaincy program has provided a much needed service to our congregations and to our communities.  Our lay chaplaincy service reaches people who might never come into contact with UU spirituality, and so our work as lay chaplains has great potential for "spreading the good news" and enhancing our movement.  This module will explore areas pertaining to the promotion, marketing, media/advertising and congregational support for the lay chaplaincy program.  We will also explore the pros and cons of promoting lay chaplaincy as a business.  

OUTLINE

1. Why Lay Chaplains Should Promote and Market their Program?

CUC Task Force statement

Why we should promote our services

  2.
What are the Best Approaches to Advertising?

What should be done?

What not to do 

2. What is the Lay Chaplaincy Message to the Public?

Who we are

The type of services we provide

3. Who are the Lay Chaplaincy Target Groups?

List the types of services provided and whom we should try to reach.

4. How can the Lay Chaplains Reach These Target Groups? 

In small discussion groups 

· Weddings/unions, renewal of vows, dissolution of marriage

· Child naming/dedication, Coming of age, graduation

· Funeral/memorial services, retirement

How to Get Your Congregation Involved

Visibility of Lay Chaplains

Financial support

OUTREACH MODULE PRESENTATION

1. Should Lay Chaplains Promote and Market their Program

The CUC Lay Chaplaincy Task Force states that advertising is consistent with the reason for the existence of the Lay Chaplaincy program.  The general public should know there is a Denomination like ours to meet their specific needs for rites of passage.

-    The lay chaplaincy program has provided a much-needed service to our congregations and to our communities.  

Our lay chaplaincy service reaches people who might never come into contact with UU spirituality, and so our work as lay chaplains has great potential for "spreading the good news" and enhancing our movement.

-
Unitarians and Unitarian Universalists offer a variety of flexible personalized services with no dogma attached.

2. What is the best Approach To Advertising?

The purposes of the program should not be that of establishing free-lance businesses and augmenting the congregation’s budget.

Therefore, the Lay Chaplains should not advertise their services independently.

It is important to ensure that the programme is not seen and promoted as a business, but as a service to the community.  The wording of the ads is critical in ensuring that the intent of the program is clear.  All advertising information should include congregational information even if the Lay Chaplain’s phone  number is also included. 

3. What Is the Lay chaplaincy Message To The Public?

Who we are: Unitarian Lay Chaplains are persons recognized by their Congregations as an Officiant licensed to perform marriages as well as other rites-of-passage in their home    Province.   The goal of the Lay Chaplains is to co-create ceremonies that express the   deepest intentions of the people involved.  Each service is individually designed. Participants construct a truly personal service by using, adapting and adding materials   provided. 

Types of services provided: include weddings, unions, infant/child naming and dedication, memorial and funeral services, and other special occasions such as reaffirmation of vows, dissolution of a relationship, the coming of age, graduation and retirement. 

4. Who are the Lay Chaplaincy Target Groups?

· Weddings & Unions:  
heterosexual couples, same sex couples

· Renewal of Vows:
older couples

· Child Naming & Dedication:
parents, grand-parents, god parents

· Coming of Age:

parents, grand-parents, god parents

· Graduation:

parents, grand-parents, god-parents, University students


  -    Funerals, Memorials:
the recently bereaved


  -
Retirement:

retirees


  -
Dissolution of a Relationship
recently separated or divorced 

5. How Can the Lay Chaplains Reach these Target Groups?  (Small Groups Discussion)
Weddings/Unions:  

Web links for wedding websites





Gay/Lesbian publications & websites





Yellow pages





Universities & College publications





Booths at Wedding Shows (Give out cards)





Local newspaper ads/articles





Wedding magazines ads/articles





Bridal Shows (Give out business cards)





Gay Pride Parades (Give out business cards)





Wedding Consultants (Give out business cards)





Caterers





Photographers





Marriage/Couples Counsellors





Bridal Shops





Congregation websites





Personal contacts





Lay Chaplaincy Brochures

- Renewal of Vows

Yellow pages





Seniors Magazines





Seniors Centres





Congregational websites

- Child Dedication:
Articles/ads in Parenting magazines

Yellow pages





Links for “Baby” websites





Infants & Children’s shops





Congregational websites





Day care Centres, Nursery schools





Mail & hand out Brochures





Personal contacts


- Coming of Age:
Articles/ads in Parenting magazines





Private schools





Personal contacts





Children’s shops





Congregational websites





Yellow pages


- Graduation:

Articles/ads in University Publications





Private Schools





Links with University websites





Brochures





Congregational websites

Personal contacts


- Funerals/Memorials:
 Funeral Home
 Directors





Palliative Care wards





Hospices





Dying with Dignity





Memorial Gardens





Nursing & Retirement Homes





Estate Planners





Crematoria/crypts/Cemeteries





Local Memorial Societies





Bereaved Family Groups?





Congregational websites


- Retirement:

Senior magazines





Personal contact





Speaker's Bureau





Brochure





Congregational websites

- Dissolution of Relationship Congregational Website

Personal contact



  Brochure

6. How To Get Your Congregation Involved

- Visibility of 
Lay Chaplains: Present a service to congregation on lay chaplains’ work.

Write articles about Lay Chaplaincy in church newsletter  make a report about Lay Chaplaincy work at church Annual General Meeting


   Have Lay Chaplains’ names listed in Order of Service, 


   Monthly newsletter & any publication-listing volunteers.


   Be listed on church website

Financial Support

   Seek financial support from church for advertising.  The cost can    come from the revenue generated and submitted to the church by the lay chaplains.

© Canadian Unitarian Council 
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